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Fusion 101: Working with Buyers  
(3.25 hours) 3 CE Credits 

In this course, students will learn how to:  search for one 
or multiple properties by various parameters, how to ex-
tract and analyze property information, and utilize the in-
formation to prepare for showings; how to create and save 
customized searches and results grids; how to use ad-
vanced mapping to visualize location and accessibility to 
key landmarks, spot points of interest, search for proper-
ties in a specific geographic area, and generate driving 
directions; how to prepare reports and share property in-
formation with their clients via email to aid them in the 
property selection process.   
 

Fusion 102: Working with Sellers 
 (3.25 hours) 3 CE Credits 

Students will learn how to:  search for information on a 
subject property using the FMLS database, the FMLS 
History Report and tax records; how to extract and ana-
lyze pertinent information and import comparable proper-
ties’ data into two different CMA Reports; how to analyze 
area statistics for a listing presentation; how to utilize 
available tools for inputting and enhancing a listing; how to 
run a reverse prospecting search to identify agents with 
prospective buyers.   
 
Fusion Advanced: Prospecting & Managing Contacts  

(3.25 hours) 3 CE Credits                  
Students will learn how to:  use Fusion’s suite of Contact 
and Search Management tools to communicate with their 
clients.  Students will also understand and utilize property 
search auto-notification settings and how to create a   
personalized client website to house listing information. 
Students will leave with an understanding of how to man-
age, track and follow up with their clients and prospects. 
 
Realist 101:  Utilizing Property Centric Data for Deeper 

Insight into the Real Estate Market  
(3.25 hours) 3 CE Credits 

In this course, students will learn how to: search for one or 
multiple properties by various parameters and export the 
records into standard mailing label format for marketing  
purposes; extract pertinent information from property rec-
ords;  generate reports to analyze comparables, market 
trends, and neighborhood/area profiles; create and save 
customized searches and results grids; use advanced 
mapping to visualize location and accessibility to key land-
marks, spot points of interest, search for properties in a 
geographic area, and quickly identify key indicators (such 
as foreclosures, listing information, and distressed sales.   

 
Realist 201:  Mining Property Data for Greater Insight 

into the Real Estate Market     
(3.25 hours) 3 CE Credits 

This course is formatted uniquely to answer agents’ spe-
cific “how to” questions for finding buried data, and to pro- 
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vide insight on creative ways to use the features covered In 
the Realist 101 class.  Students will learn how to:  create and 
save custom searches to retrieve specific information; search 
for homes in Foreclosure; use the Realist Map to refine a 
search geographically; export Realist data to spreadsheet 
software for further manipulation; use map tools to obtain 
market data and ownership information.     
 

Document Management 101 - Digital Documents  
and Signatures 

(3.25 hours) 3 CE Credits 
Learning to use tools to create, save, share, and sign docu-
ments digitally is critical in todays technology-driven world.  
Buyers and Sellers are expecting real estate professionals to 
use electronic signing and smart mobile devices to communi-
cate and to process transaction documents more frequently.  
In this course, students will learn how to use FormsPro to 
create real estate contracts, and how to request signatures 
electronically using FMLS eSign.   
 
Document Management 102 - Digital Document Storage 

(3.25 hours) 3 CE Credits 
Due to the rapid consumer adoption of smart mobile devices, 
it is predicted that mobile usage will overtake desktop usage 
by 2015.  Learning to use tools to store and share documents 
online will prepare agents for this trend now and allow them 
to be more organized and efficient during a real estate trans-
action.  Students will discuss and practice electronic docu-
ment storage using DocuPro and become familiar with other 
time-saving tools for document and task management.   
 
Marketing 101 - Marketing Your Listings with FMLS Tools 

(3.25 hours) 3 CE Credits 
The real estate market is highly competitive and agents must 
develop creative marketing strategies to sell their listings.  
Simply providing listing data and photographs to a multiple 
listing service is no longer enough!  Exceptional photos with 
descriptive text, virtual tours, accurate mapping of properties 
for driving directions, the availability of documentation such 
as disclosure statements, open houses and caravans are 
necessities.  Free FMLS tools, such as Property Panorama, 
along with free software available on the internet for photo 
editing are explored to provide more power for listing agents.   
 
 

Webinars 

Fusion Fundamentals 
Learn the basics of Fusion!  Participants will gain an under-
standing of the Fusion gadgets; how to perform a search; and 
how to review search results. The class will also provide a 
brief overview of Fusion’s more   advanced features such as 
the CMA Wizard, client website options; auto-notification; and 
StatsPro.  

 



when the property goes under contract; what to do when the 
property sells.  
 

Getting Started with FormsPro 
Students will learn how to: log into and navigate the FormsPro 
system; utilize FormsPro to create a digital Client Transaction 
folder; select and add GAR forms to a Client’s transaction folder; 
email forms to clients; locate and print blank GAR forms and 
administrative forms; and locate basic troubleshooting infor-
mation for FormsPro.  
 

New Member Orientation for Brokers, Office 
Managers and Administrative Staff  

This webinar is designed to introduce new member brokers and 
office managers to FMLS benefits and  services. Learn to navi-
gate FMLS.com, get an overview of products such as Fusion, 
and FormsPro; become familiar with additional products such as 
Kurio, FIND and more; understand the life of a listing and admin 
processes. 

 
Getting Started with FIND:  Gaining a Competitive Edge with 

National Property Information 
Learn how to use FIND to quickly search a national property 
database which includes FMLS, tax and 3rd party data; gain 
insight into properties and areas across the US; use property 
details to analyze lifestyle considerations and community infor-
mation; and access advanced mapping and  categorization op-
tions. 

 
Getting Started with FMLS eSign:  Your Electronic Signature 

Solution 
Students will gain an understanding of the basics of electronic 
signatures including security procedures and legalities.  They will 
learn how to opt-in and access eSign; how to initiate a signing 
session to include specific contracts and signers; how to track 
the progress of the session; and how to view its history.   
 

Getting Started with Fusion’s Contact Website &  
Contact  Manager  

The webinar introduces the basics of the Contact Manager and 
Contact Website tools which automate searching for buyers and 
provides a custom website to those buying clients.  It also pro-
vides an overview of Importing/Exporting contacts and bulk 
emailing tools.   

 

 
 
 

 

 
Introduction to Social Media for Real Estate:  Marketing 

Online and Blogging for Business 
This webinar offers an introduction to the world of social me-
dia, and suggests solid first steps to help agents introduce 
social media into their marketing and PR efforts. Students will 
learn: what Social Media is; why it is important to business; 
the most popular types of social media and how to use each 
effectively; how to measure the ROI (return on investment) of 
social media.  
 

CMA Basics - Researching and Preparing Comparable 
Reports Using Fusion 

Learn: how to research a subject property in preparation for a 
listing presentation; how to search the FMLS database for 
comparable properties; how to review market statistics for the 
area around the subject property; how to prepare 2 formats of 
CMA reports; and how to enhance the Fusion data with data 
from the tax database.   
 

 Getting Started with Realist: Using Tax Data to Boost 
Market Knowledge 

This webinar provides a walk through of the basics of Realist.  
Participants will gain a general understanding of how to ac-
cess and navigate the program; how to perform searches for 
single or multiple properties; how to generate reports for com-
parable properties, market trends and neighborhood profiles; 
and how to use the Realist map and it’s overlays for more 
market info.   
 

GoFMLS: Your FMLS Mobile App for Your Mobile Life 
This webinar will provide attendees with an introduction to 
GoFMLS, an exciting, robust mobile application. GoFMLS lets 
you search property listings, view critical property details in-
cluding price, square footage, remarks, showing instructions 
and more. GoFMLS uses GPS technology to pinpoint your 
location and display nearby listings. Stay connected to FMLS, 
run agent roster searches, search both on and off market 
properties and instantly access your own listings. You can 
even instantly share listings with your clients. The Home As-
sist feature allows agents and consumers to collaborate  
remotely on the home search process. All of this and more is 
available for free for FMLS members using iOS and Android 
devices. For other devices, a web version is also available. 

 
 Add/Edit in Fusion 

Learn: how to navigate Fusion’s Add/Edit; the forms and pro-
cedures to list and sell properties using FMLS; what to bring to 
the Listing Appointment to gather the information  Needed to 
give the listing maximum exposure; how to add the listing to 
FMLS; the importance of, and steps to add media; what to do 
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Classes are available at all 3 FMLS locations: 

Register Online: 
www.FMLS.com 

(log in, hover over Training, click on Training Schedule) 

Northeast Center 
2250 Satellite Boulevard, Ste 215 

Duluth, GA 
678-475-0544 

Northwest Center 
166 Barrett Parkway, Ste D 

Marietta, GA 
678-290-9493 

Main Center 
5457 Roswell Road, Ste 304 

Atlanta, GA 
404-255-8660 



 
FMLS has 3 convenient locations to serve your real estate needs. Each of our 3 centers offers training, 
real estate supplies and Supra keys and lockboxes. 
 
 
FMLS Main Office 
5457 Roswell Rd 
Atlanta, GA 30342 
404-255-8660 –or- 
1-800-505-FMLS 
404-255-8602 (fax) 

FMLS Northwest Center 
166 Barrett Pkwy., Suite D 
Home Center Village 
Marietta, GA 30066 
678-290-9493 
678-290-9251 (fax) 
 

FMLS Northeast Center 
2250 Satellite Blvd., Suite 215 
Satellite Court 
Duluth, GA 30097 
678-475-0544 
678-475-0594 (fax) 

 

 
FMLS Technical Support 
404-255-4219 
 

Any technical questions regarding the functions in 
Fusion, FormsPro, or Realist (Tax) should be 
addressed to the FMLS Help Desk staff. 
 
Business Hours  
Monday through Friday 9:00 am – 5:00 pm. 
 
Weekend 
Saturday 8:30 am – 5:00 pm 
Sunday 1:00 pm – 5:00 pm 
 
Email: support@fmls.com (technical & how to 
questions) 
Email: feedback@fmls.com (suggestions) 
Live Chat:  Available M-F 9am-5pm on the FMLS.com 
home page at the bottom of the left navigation bar. 
 

FMLS Administrative Support 
404-255-8660 
______________________________________________ 
Questions regarding listing changes, fees, computer user 
forms and other administrative questions should be 
directed to Administrative Support. 
 
Business Hours 
Monday through Friday 9:00am – 5 pm. 
 
NOTE:  Use the “FMLS Computer User Form” to obtain 
a User Name & Password for a new agent, change a 
User Name to a different company, delete a User Name, 
change name or address information, change user 
access level, etc.  This form can be located on the FMLS 
homepage under Administrative Support/Forms. 
Fax Computer User forms to 678-904-0444 or 
Email tonewuserforms@fmls.com 

 
FMLS Hotline 
(Confidential voice mail where possible rule violators 
can be reported) 
 
678-904-0446 - or - compliance@fmls.com 
 
Please leave name, broker code and a phone number 
where you can be reached.  Without this information, 
we can not follow through with the complaint. 
____________________________________________ 
 
Training Class Registration 
Steps: 

1. Visit the FMLS website at www.fmls.com 
2. Enter your User Name and Password. 
3. Hover over Training on left nav bar. 
4. Click on Training Schedule. 
5. Select location and class topic. 

Email: training@fmls.com  

FMLS Store Locations 
 
FMLS Main (Sandy Springs)  404-257-1447 
FMLS NE (Duluth) Store 678-475-0544 
FMLS NW (Marietta) Store 678-290-9493 
 
Purchase FMLS maps, decals, clothing, software, closing 
gifts, display stands, measuring devices, calculators, 
accessories, jewelry, brochure boxes, signs, supplies, 
and much more. Visit one of our 3 locations or shop 
online at www.fmls.com and click on FMLS Store. 
 
To check on internet orders and shipments: 
Email us at: shipping@fmls.com 
 

Supra Key/Lockbox Issues 
404-843-3672 

Call Supra for any issues concerning lockboxes or 
lockbox keys.  Supra stops issuing boxes at 4 PM. 
 
 




